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ABSTRACT

The study aimed to investigate the shopping behavior of consumers on the
Shopee platform in Nakhon Si Thammarat Province, To study the level of satisfaction
with online shopping on Shopee platform in Nakhon Si Thammarat Province, To compare the
satisfaction with online shopping on Shopee platform in Nakhon Si Thammarat Province,
classified by demographic characteristics, and to compare satisfaction with shopping on
the Shopee platform in Nakhon Si Thammarat Province, classified by shopping behavior
on the Shopee platform. The sample used in the research is 400 consumers in Nakhon
Si Thammarat Province who have purchased through Shopee. The research tool is a
questionnaire on shopping behavior and satisfaction with online shopping on the Shopee
platform. The statistics used to analyze the data are frequency distribution analysis,
percentage, mean, and standard deviation. By presenting in the form of tables along
with descriptions, An Independent Sample t-test to compare the difference between the
average of 2 groups and One-Way ANOVA. The results of the research found that most
respondents were female, under 20 years old, bachelor's degree level, single, student occupation,
monthly income less than or equal to 15,000 baht. From the analysis of data on online
shopping behavior on the Shopee platform, it was found that most respondents had a
frequency of shopping, 1-4 times per month, with a cost of each time not more than 500 baht.
The most purchased product categories are beauty and personal care products, health
products, home decorations, mobile phones and accessories, consumer goods. The average
time each time is 6-10 minutes. The time to order the product is 1:00 PM-4:59 PM.
Payment through cash on delivery. The study results of satisfaction with shopping, overall,
are at a high level. The results of the hypothesis test found that consumers in Nakhon
Si Thammarat Province with different genders, ages, and educational levels have
different satisfaction with online shopping on the Shopee platform. It was also found that
consumers in Nakhon Si Thammarat Province with online shopping behavior on the Shopee

platform, frequency of shopping, and time of shopping, significance at the 0.05 level
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