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ABSTRACT

This study aims to find factors that influence purchasing decisions of Cannabis
food and beverages. The samples used in this study were 400 Thai tourists visiting Koh
Phangan District, Suratthani Province. In the age range of 21-55 years old. To study
demographic factors and marketing mix factors that influence the decision to purchase
Cannabis food and beverages. The researcher used a questionnaire as a tool to collect

data and used the SPSS Program to analyze the data.

The results of the study found that Most of the respondents were female, aged
between 31-40 years, with a bachelor's degree level of education. Occupation of
company employee and the average monthly income is between 20,001 - 30,000 baht
per month. The level of opinions about the marketing mix factors influencing the
purchasing of cannabis food and beverages was Strongly Agree. The highest level was
the Product followed by People, Price, Process, Place, Physical Evidence and

Promotion, respectively.

Keyword : Cannabis, Food and beverages, Marketing mix factors, Koh Phangan
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