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ABSTRACT

The objectives of this research were to examine demographic and marketing mix factors
affecting purchasing decisions from Ban Tha Kham Agricultural Sufficiency Community
Enterprises in Khanom District, Nakhon Si Thammarat Province. The research involved a
population of 230 consumers aged 18 years and older, with data collected through
questionnaires. Statistical analyses, including frequency, percentage, mean, and standard
deviation were employed. Hypotheses were tested using a one-way ANOVA (F-test). The
research findings revealed that 1) marketing mix factors for Ban Tha Kham Agricultural
Sufficiency Community Enterprises in Khanom District, Nakhon Si Thammarat Province were
ranked at a large level. The order of significance was price, distribution channels, products, and
marketing promotion 2) The overall purchasing decision-making process from Ban Tha Kham
Agricultural Sufficiency Community Enterprises in Khanom District, Nakhon Si Thammarat
Province, is at a large level. The hierarchy of significance included purchasing decision,
alternative assessment, post-purchase behavior, and information pursuit. Furthermore,
statistically significant differences in purchasing decisions at the 0.05 level were observed based
on different occupations, levels of education, and average monthly income. Additionally,
marketing mix factors demonstrated a statistically significant impact on various purchasing

decisions at the 0.05 level.

Keywords: Marketing mix factors, purchasing decision process, Ban Tha Kham Agricultural

Sufficiency Community Enterprises
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