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Abstract

The objectives of this research were to 1) study the behavior of customers using massage
shops for health in Kamphaeng Phet Province. 2) study the customer’s repurchase of wellness
massage business in Kamphaeng Phet Province 4) Compare the customer’s repurchase of
wellness massage business in Kamphaeng Phet Province 5) Study the perception of service
quality Affecting the customer’s repurchase of wellness massage Business in Kamphaeng Phet
Province. The samples were 385 users of wellness massage in Kamphaeng Phet Province. The
research tool was a questionnaire with a reliability of 0.967; The results showed that 1) Most of
the respondents were female, aged 31 - 40 years, marital status, bachelor's degree level of
education. Occupation: Employee of a private company Average income/month between 30,001
- 40,000 baht. Frequency of using wellness massage less than 1 time per month. Respondents
had the time of day that they chose to use the health massage shop during Saturday - Sunday.
The time of day that they chose to use the health massage shop was from 1:00 p.m. - 3:00 p.m.
and most of them came to use the body massage service. 2) Perception of service quality of
wellness massage business in Kamphaeng Phet Province was found to be at the highest level
overall. 3) Repeated use of services of wellness massage business in Kamphaeng Phet Province
was found to be at the level high level 4) Respondents of different genders have different
repeat use of wellness massage. 5) Respondents with different age, marital status, education
level, occupation, and average monthly income have different uses of the services of wellness
massage
6) Perception of service quality affects the Repurchase of wellness massage business with

statistical significance at the .01 level.

Keyword: Perception, Service Quality, Repurchase, Wellness Massage
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