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Marketing mix factors affecting the repeat purchase of agricultural products
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Abstract

The objectives of this research 1) studies the consumer's purchasing behavior of
agricultural products via social media of consumers in Mueang District Phichit Province.
2) studies the marketing mix factors for agricultural products that are purchased via social media
of consumers in Mueang District Phichit Province. 3) studies the repurchase of agricultural products
via social media of consumers in Mueang District Phichit Province. 4) compared purchasing
of agricultural products via social media of consumers in Mueang District Phichit Province,
with individual factors and 5) study marketing mix factors affecting the repeat purchase of
agricultural products via social media of consumers in Mueang District Phichit Province.
This is quantitative research with a sample of 424 people sampled according to probability
(Probability Sampling) by distributing the sample in systematic Random Sampling and
analyzed with a ready-made statistical analysis program and basic statistics including
statistics. Concentration values must be controlled using standards such as Independent
Sample t-test or One way ANOVA and multiple regression tests.

The results of the study found that 1) purchasing behavior of agricultural products via
social media of consumers in Mueang District Phichit Province is mainly used for Facebook.
The frequency of purchasing items per month is 1-2 times. The price level for each order is
500-1,000 baht. Product types are processed products and the group or person at
the center of purchasing a product is oneself. 2) Factors in the marketing mix of agricultural
products purchased via social media of consumers in Mueang District Phichit Province
Overall, it is at the highest level. 3) Repeat purchases of agricultural products via social
media. at the highest level. 4) Personal factors including age, occupation, educational level
and monthly income of consumers in Mueang District Phichit Province Different There is
repeated purchasing of agricultural products through different social online, significantly
statistically at 0.05. and 5) Marketing mix factors, which consists of price, place, people and
physical Evidence, affects purchasing of agricultural products via social media of consumers

in Mueang District Phichit Province, significantly, statistical statistics at 0.05.

Keywords: marketing mix factors, repeat purchases, purchasing agricultural products

via social media
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1. MUNAAA U (Product) 4.39 0.56 mnﬁq@]
2. 9wI31a" (Price) 4.32 0.66 mﬂﬁ'q@
3. UMIIATNUNY (Place) 4.31 0.64 mﬂﬁ'q@
4. MUFILFINNININAA (Promotion) 4.30 0.63 mn‘ﬁq@
5. uLAAR (People) 4.33 0.67 mn‘ﬁq@]
6. GIUNTZUIBMT (Process) 4.39 0.62 uwﬂﬁq@
7. UBANHIUZNIINIBATN (Physical Evidence) 4.44 0.61 mﬂ'ﬁlq@]
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