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ABSTRACT

The objectives of this research study are: 1) to study the online clothing
purchasing behavior of women aged working and school-age women in Phichit Province
2) Compare the online clothing purchasing behavior of working-age women and school-
age women in Phichit Province with personal factors such as age, status, education level,
occupation, average monthly income. The population used in the research is working-age
women and school-age women. In Phichit Province, a total of 400 people were selected
using a random sampling method. Analyze the results by a statistical analysis program to
find basic statistics such as frequencies, percentages (Percentages), mean (Mean),
standard deviation (Standard deviation), Independent simple T-test, One-way ANOVA to
find the value. Correlation Coefficient and Multiple Linear Regression

The results of the research found that 1. Personal factor information Most
respondents were between 31-40 years old, marital status, and had an associate's degree
or equivalent. Private business career Monthly income 10,001 - 20,000 baht 2. Data on
online clothing purchasing behavior of working-age women and school-age
women. Mostly the type of clothing that is chosen to buy as a set. (Two-piece design,
same pattern and design The reason for choosing to buy is based on your own style
preferences. Channels for purchasing through TikTok Convenient purchasing hours are
indefinite. Influencers on buying friends or acquaintances and how to buy and pay via
mobile phone 3. Acceptance of technology for buying clothes online by working women
and school women. Overall, it was at the highest level ( §=4.58). Personal factors,
classified by age, status, occupation, and monthly income, have different effects on online
clothing purchasing behavior. Significant at the 0.05 level, which is consistent with the
hypothesis. While the educational level is different, it does not affect the behavior of

buying clothes online.

Keywords: service quality, marketing mix factors, loyalty
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