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ABSTRACT

The objectives of this research are: 1) study demographic characteristics which affect
investment decision in cryptocurrency of the people in Songkhla Province 2) study the
investment behaviors in cryptocurrency which affect the investment decision of the people in
Songkhla Province.

The instrument of this research used to collect data using closed-ended questions for
quantitative research. Population is defined as investors in cryptocurrency of the people in
Songkhla Province. The sample size is calculated by W.G. Cochran. formula. According to the
tolerance rate of 5%, the sample size is 385.

The sampling method Using a non-probability sampling method and distributed an
online questionnaire using Google Form. There were 486 respondents, including investors in
cryptocurrency of the people in Songkhla Province is 405.

The statistics used in the data analysis consisted of Frequencies, Percentage, Mean X)
and Standard Deviation (S.D.) analyze the difference of mean. between variables using T-test,
and the difference between mean of more than two samples was tested using one-way analysis
of variance (F-test). Least Square Difference (LSD) and Multiple Linear Regression Analysis

According to the results, The study also showed that, in Songkhla province (Y), different
demographics had effects on the cryptocurrency investment decisions, To illustrate, different
ages and the investment behaviors, such as financial or investment knowledge resources,
source of funds has correlation coefficient (R) = 0.723 at the statistical significance level of 0.05.

In conclusion, the result of the study can be used to improve the information obtained
from the research to develop and formulate various marketing strategies in accordance with the

investment behaviors that affect the investment decision in Cryptocurrency.
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NINARELANNAFIWA 2 FaazyinnimmeseunszALtiadAtynieatia 0.05
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nsANduLszAnTueannaedmseniia (Cronbach’s alpha coefficient) daAn1nludqu7 2
WoANTINNIasUluanaIuAaa Auau 17 o lHrAmdesiumingy 0.794 fasnnuludiun
3 nesndulanauluanaduaanaludsninasean i 30 9e lHAAMNEe RN 0.927 @9

=

1 dll nI/ aa/’ 1 a a dl Yo 1 a dl 1 o a Qr I
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(Percentage) ANAZLUULAA (X) me’uﬁmmummgm (S.D.) AATIZHANHLANFNNUDS
L4 L e 9 . L4 T P
ALRAE 3eudnsanlslaeld T-test WATNAABUAIINLANFAITEUINNANBALYRINGHADLNINH
11NN 2 nantaeldnisrasiniatuulsdsaunieidan One-Way Analysis of variance (F-test)
NN3ALATIERANIANGINNI8ALAYAT Least Square Difference (LSD) Uazn1siLANzinisnnnas

WA (Multiple Linear Regression )

NAN1538

A9 1 uansANANDLASatavaasiiayarialiaesngusaating (n=405)

Yoyavilvaangusiatis U EGERE
1. WNA
18l 180 44.4
81N 225 55.6
405 100.0
2. 818
eenqn 20 1 22 5.4
21-301 121 29.9
31-401 161 39.8
41-501 73 18.0
51-60 1 23 5.7
607 3wl 5 1.2
405 100.0

3. FLAUNNTANSA

ANINTTysT 51 12.6
Synynssvisefauwin 284 70.1
By Inisaieumn 70 17.3

405 100.0
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%@H@ﬁﬂﬂmmmjuﬁq@ﬂw AU ERUGH

4. 9NTN
WUNNWLANTU 113 27.9
wating / watinu 24 5.9
gINAAIUFI / A28 128 31.6
#3109 / Fgaamna 82 20.2
1Unagvu (Full Time Trader) 33 8.1
inBau / dn@dnen 25 6.2

405 100.0

5. 3¢/ lFseLAfL

AN 15,000 LN 39 9.6
15,000-30,000 1" 123 30.4
30,001-45,000 LN 138 34.1
45,001-60,000 LN 64 15.8
{1NN31 60,001 LM 41 10.1
405 100.0

Aaa o

M99 2 LLa@o@hmwﬁLLaﬁaﬂazmaaifagawqammmmmﬂuaqaLfﬁ’umm (n=405)

a

nAnssuNIIaY I luanaRUARIA1eINgNFRBE 1 U EGHRH

o

1. szpzoanEnamuluanaduaaia

#R8anan 3 ey 64 15.8
3-6 LAaU 93 23.0
6—9 LAy 101 24.9
9ihau - 11 62 15.3
1 Tl 85 21.0
405 100.0

2. szuznanedslunisieanadusana

#88n91 3 LAeu 111 27.4
3-6 LAaU 84 20.7
6—9 LAy 80 19.8
9ihau—11 56 13.8
1Tl 74 18.3

405 100.0
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o
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3. BuuRunamuluanadunanawsazai (daulnn))

UBRUATIATIN e

19891 30,000 LN 94 23.2
30,001 — 60,000 LN 112 27.7
60,001 — 90,000 L% 95 235
90,001 — 120,000 UM 51 12.6
120,001 —150,000 UM 32 7.9
150,001 110 3lel 21 5.2
405 100.0

4. wnashanresiuunyinuldamuluanaluaasia

Nuaau 160 39.5
Ruf 34 8.4
selFtlsean 1y Judeu 103 25.4
iaRueen Sufuazeelszan 108 26.7
405 100.0

o

5. yananddausnlunissndulalunisasmuanaRdumania

AULAN 134 33.1
e 85 21.0
ATALIATY 83 20.5
TUNAATITY / UNALATIZIA 103 25.4
405 100.0

6. Uszinmaesanaduaasia (daulviny) ‘ﬁmnu

Bitcoin : BTC 128 31.6
Ethereum : ETH 53 13.1
Tether : USDT 35 8.6
Cardano : ADA 46 1.4
Binance Coin : BNB 50 12.3
XRP 18 4.4
Solana : SOL 19 4.7
USD Coin : USDC 14 3.5
Polkadot : DOT 16 4.0
Dogecoin : DOGE 26 6.4

405 100.0
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405 100.0
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4181 (Y) tnaAnduisz@ndandusiug (R) = 0.723 adaluadAtyn1eatiangzau 0.05
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