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Marketing mix factors affecting the decision to use alloy wheels and tires

shop, case study of riffling shop, Satun province.
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ABSTRACT

The objectives of this research were: 1) to study the behavioral characteristics of
each type of service users in using the service of alloy wheels and tire shops; and 2) To study
the importance of service marketing mix factors affecting service users in choosing to use
alloy wheels and tire shops to achieve maximum satisfaction. This was a simple randomized
quantitative research study with 400 users who selected to use alloy wheels and tire shops.
The instrument used for data collecton was an estimation scale questionnaire. The
confidence values were .95 and the data were analyzed using percentage, mean, standard
deviation and hypothesis testing. The results showed that: The sample respondents were
male, aged 22-30 years, marital status, bachelor's degree. Civil servant career and the
income level is less than 25,001 baht. For comments on the marketing mix, The overall
picture is at a high level. Considering each aspect, it was found that the product Guaranteeing
the quality of service that has been satisfied and meets expectations. Price: Choose to buy
tires according to payment terms (cash / installment). Distribution channels. There is near the
place of customers who come to use the service. Marketing, riffing shops have warranty /
after-sales care. Personnel, shop staff have knowledge and abilities of employees suitable for
their duties. Service process Riffing shop is working as a system that can be checked. And
physical characteristics, Riffing shops are divided into areas. It is proportional, and the light is
suitable for working. As for the opinions about consumer behavior towards the decision to use
the service, The overall picture is at a high level. The consumer behavior accepts all the

assumptions.

Keywords: Marketing Mix Factors, Service Decision, Alloy Wheel And Tire Shop, Riff Wheel

Shop, Satun Province
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