Tasudinszanunienisaaia 7P’s dansanawlodasainasanine
AN VBIPNAIBTUIAIIDIATFIATIZH (504.) Tuiuisoninasa

7P's Marketing Mix Factors Affecting Digital Savings Lottery Purchase
Decisions of customers of Government Housing Bank (GHB) in the area of

Songkhla Province

ANSAuan ASWUS

Patsayada Siripan

WANFATUINIIDININM TN

RVINVLINIBRNNTZNLIG 9RIA&IVAN

VAN TINAULRAS

Master of Business Administration Program

Chaloem Phrakiat Academic Resources Branch, Songkhla Province,

Ramkhamhaeng University

UNANED

miﬁuﬂ’i’ﬂﬁmmu”uf:ﬁ’s”@]qﬂs:m@ﬁﬁa AN uE BT aUNIINSANA 7P's
damsenauladosanaaunIngaana dunsdnsnItsdaliinulasniguatneiieny
ﬂﬁj&l@T’JaEi’]dﬁLﬁ%Qﬂ@T’lﬁW]ﬂ’]imﬂ’ﬁmLﬂi’lzﬁ TuA A InTaasuan $1%3% 400 AR
Lﬂéaaﬁaﬁlﬂuﬂmﬁmamaufa;gaLﬂmmmaummﬁ@mmwehuﬂs:mm,@h Jearanu
\Fasi 0.965 wazmyaeTzitayaliitnismdiiasa: Aads daudouninaigiu
LAENARDUFNNAZIW NANITANHINLI ﬂ%ﬁ]”ﬂquﬂﬂamaag@auLmuaaumu Uasudn
UseRunInsaaa 7P’s dansaaauladosanasunindasia PBIRNAITUIANTAIANT
RILATIZH INNITANEN WU mjm‘i"sasha;j@auLmuaaummﬂmwmw ﬁm;;qlizmw
31-40 1 szaudSne3 Mondwdinanms waslinelddaifautlszumfanas 10,001-
20,000 U §msaNuRaRwALINULIsEIRLsTENNINIAANA 7P's dan1saaawla
BoRaNaaNNINGaTTa lunwsu Namsﬁ'ﬁnagﬂmm‘vmﬁmﬁ’m WaRasoniue
F1% WU SIAULIN SIURNAAS TN SeUNFD FBUAINTUAZWHNI GIUIN A UAE
SIGUATIN AUSNBIENIINILATN TLEUNNTANEAIRUANAAAWASIRUYT8EI%
UaunnInaa 7P’s 1eIandIWIAIIANATRILATIZA I@ﬂﬁdﬂé’ﬂﬂszﬁw%maawﬁ
ADAYINAL 0.012 ataftuidnaianizey 0.05 misasuladesanasunindaana
°11aagﬂﬁflﬁmmimmimm‘sﬁ:ﬁ FwRAA I RidnsiuinadennuAaiwisanulase
FIUUITFUNINITANA 7P's  VBIGNAITUIAITAIANTANATIZA BaNTuFuNGzIN e

@ a &% | ' o o o Aaad o
ﬁuﬂizﬁﬂﬁﬂ@naUWﬁQMLﬂﬂﬂU 0.000 aﬂﬁdﬁuﬂﬁ"lﬂmu‘ﬂﬂdaﬂ@ﬁiz(ﬂu 0.05



arday: nsdafulafasainasuniwddaria datudiulzauniniaaia 7P’s gndn

FUIANTONANTRILATIZA MU UNIINIARIVAT

ABSTRACT

This research aims to study 7P's Marketing Mix Factors Affecting Digital
Savings Lottery Purchase Decisions, This is a simple randomized quantitative research
study with a sample of GHB customers. In the area of Songkhla Province, the number
of 400 people. The instrument used for data collection was a questionnaire of the
estimation scale. The confidence value was 0.965 and the data were analyzed using
percentage, mean, standard deviation and hypothesis testing. The results of the study
found that Respondents' personal factors 7P's Marketing Mix Factors Affecting Digital
Savings Lottery Purchase Decisions of the GHB customers. From the study, it was
found that the respondents were male. Age between 31-40 years old, Bachelor's degree
work as a civil servant and have monthly income of about a month 10,001-20,000 baht
for opinions about 7P's marketing mix factors on the decision to buy digital savings
lottery tickets. Overall, the survey results are at the agree level. When considering each
aspect, it was found that first, products, second, personnel and employees, price and
third. Physical appearance Education level and opinions about 7P's marketing mix of
GHB customers with a multi-regression coefficient of 0.012 with statistical significance at
the 0.05 level. Product Different opinions affect 7P's marketing mix of GHB customers.
Accept, the hypothesis had a multiple regression coefficient of 0.000 with a statistical
significance at the 0.05 level.
Keywords: Decision to buy digital savings lottery tickets, 7P's Marketing Mix Factor,

Government Housing Bank customers in Songkhla Province
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