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through applications (Food Delivery Application)

during the Covid-19 situation in Songkhla Province.
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ABSTRACT

The purpose of this study is 1) To study different demographic factors affecting the
decision to choose an app-based food order service during the Covid-19 situation in Songkhla,
2) To study the factors of market performance that affect the decision to choose an app-based
order service during the Covid-19 situation in Songkhla.

Research has found that 1) Consumers who give feedback on market performance factors
that result in service choice decisions. Ordering food through the Food Delivery Application during
the Covid-19 situation, considered individually, it was found that the food delivery application was
poor. Productivity, Process, Marketing Promotion, People, Physical Evidence, Price, Distribution
Channel, etc. 2) Consumers who commented on food delivery application decisions during the
Covid-19 situation were found to be the most. | decided to use the food order service from my
most favorite application. Be at the most level.

The hypothesis test found that 1) Demographic factors, gender, status, occupation, and
income influenced the decision to order through applications in statistically significantly different
Covid-19 situations, 2) Marketing mix factors: productivity, price, distribution channel, marketing
promotion, individual or employee physical situations. Up and presentation and process aspects
are found to be process aspects and product aspects. This affected the decision to choose the

food order service through the app in the Covid-19 situation in Songkhla Province.
Keywords: Marketing mix factors; Decision-making to use the service; Consumer; Application
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