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ABSTRACT

The objective of this research was to investigate Factors Affecting Consumer Loyalty
in Coffee Shop in Yala Province. The objectives of this study were the behavior of using
coffee shops of consumers in Yala Province. That affect the loyalty of consumers using coffee
shops in Yala Province and marketing mix factors (7 Ps) affecting consumer loyalty to coffee
shops in Yala Province. The sample group used this study was consumers who used coffee
shops in Yala Province. Both males and females aged 12 years and over, 400 persons using
a simple sampling (Simple random sampling) and use online questionnaires generated from
Google Forms to collect questionnaires. And to avoid problems and obstacles from the
COVID-19 situation in Thailand from this survey a total of 450 complete questionnaires were
collected. The statistics used in the data analysis consisted of percentage, frequency, mean,
standard deviation. (multiple regression analysis)

The results indicated that the majority of respondents were female. 319 people, most
of them between the ages of 28-35 years. Bachelor's degree Occupation government / state
enterprise and have average monthly income 10,000-20,000 baht. In addition, the study also
found that The marketing mix (7 Ps) of 450 respondents had a coefficient of Service Process
Marketing Mix Factor Variables Product and distribution channel factors Affects consumer
loyalty to coffee shops in Yala province. while the price marketing mix Marketing Promotion
Personnel and physical components Does not affect the loyalty of consumers to the coffee

shop in Yala Province statistically significant at the 0.05 level
Keywords : Loyalty, Marketing Mix Factors (7 Ps), Coffee Shop, Consumer.
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