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Marketing Mix Affecting to decide on choosing services at Laundromat in Songkhla
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ABSTRACT

This research aims to identify the following 1) Demographic segmentation affecting to
decide on choosing services at Laundromat in Songkhla. 2) Marketing mix affecting to decide on
choosing services at Laundromat in Songkhla. Questionnaires were validated to collect data
from 385 samples who live in Songkhla and used to choosing laundromat services. Statistics for
testing Independent T-test and one-way variance statistics (One-way ANOVA) were frequency,
percentage, mean and standard deviation. The LSD and Multiple Regression Analysis will be run

to identify if there are any significant differences.

Most of the samples were females, aged 21 to 30 years old, graduated with a
bachelor's degree or equal, career was governmemt officer or public enterprise employee

average income 15,001 - 30,000 baht per month, single status.

As for the hypothesis testing, the study found that occupation differences in
demographic affect to decide on choosing services at laundromat in Songkhla at significant
level of 0.05. Furthermore, promotion people product and place factors in marketing mix also
affect to decide on choosing services at laundromat in Songkhla. These factors could explain

33.80 % of the variance in the relationship (Adjusted R2 = 0.338)

Keywords: Marketing Mix, Customer Buying Decision-Making, Laundromat
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