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ABSTRACT

The objectives of this research were (1) to study the levels of customer satisfaction
with various aspects of Imagine Yala (2) to study the relationship between customer
satisfaction and repurchase at Imagine Yala. Imagine Yala (3) to study the relationship
between service quality and repurchase at Imagine Yala . A sample of 400 customers
who visited Imagine Yala. The statistical tools were used to test the hypothesis, namely
t-test, F-test and Regression at the statistical significance level of 0.05. Most of the
customers who used the service were male. Age between 30 — 39 years old, marital
status, occupation, government service/government employee/employee, income is
20,001 - 25,000 baht, and the distance from where they live to the Imagine Yala of most
customers who use the service is 11 - 20 kilometers, and the study found that

(1) Gender and age of customers affect repurchase, not different but income
affects the repurchase, differently.

(2) Income affects price satisfaction is differently. But age of customers affects
satisfaction of place, not different.

(3) There are 2 factors of satisfaction that affect the repurchase at Imagine Yala,
namely physical and presentation. which was the predictive variable of repurchase the
most, followed by the person, with the ability to predict the satisfaction factor of up to
50.10% (R? = 0.501).

(4) The quality factor of service affecting the repurchase at Imagine Yala has 4
aspects, namely, responsiveness. which is the most predictive variable of repurchase,
followed by reliability, assurance, tangibles with the ability to forecast from the factors of
service quality up to 60.10% (R? = 0.601).

Keywords : Satisfaction, Quality of Service and Repurchase
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