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Abstract

Research on attitudes and lifestyles affecting the decision to buy children's clothing
through online media in Songkhla Province to study 1 To study the causal relationship
between attitudes and lifestyles of consumers affecting the decision to purchase children's
clothing online. In Songkhla Province, the researcher has determined the method of this study
to be Quantitative Research It was found that the relationship between consumer data with
different demographic characteristics affecting attitudes and lifestyles affecting attitudes and
lifestyles affecting the decision to buy children's clothing through online media. in Songkhla
Province different Classified by personal data such as age It was found that the difference
test between age and consumer purchasing behavior with statistical T-test at the statistical
significance level of 0.05 show that that consumers of different genders, ages, attitudes and
lifestyles affect attitudes and lifestyles that affect the decision to buy children's clothing
through online media in Songkhla Province that is different and attitudes and lifestyles that
affect the decision to buy children's clothing through online media in Songkhla Province The
analysis of purchasing decision data of the respondents consisted of problem perception
aspect. information search alternative assessment decision to buy baby clothes online and
behavior after purchase The purchasing decision of the respondents, classified by problem

perception, had an average of 4.43 at the highest level.

Keywords : attitude , style , lifestyle , purchase decision , online media
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