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ABSTRACT

The objectives of this research are (1) to study the consumer demographics
affecting the marketing mix satisfaction of Ban Laem Homestay Community Enterprise
Nakhon Si Thammarat Province (2) to study the behavior of consumers affecting the
satisfaction of the marketing mix of Ban Laem Homestay Community Enterprise Nakhon
Si Thammarat Province. The data was obtained from the respondents using a Google
Form of 405 sets using the SPSS statistical program, which included the T-test and F-
test, as a tool for statistical analysis in the study.

The results of the research found that Part 1, the personal data components of
405 respondents, with 116 males and 289 females in the age range of 21-30 years,
revealed that the majority of statuses are single. The majority of education levels are
bachelor's degrees, while the majority of vocations are government servants. The
majority of the income levels are between 10,000 and 20,000 baht, and the majority of
the population resides in the south. Part 2 the consumer behavior analysis found that
the majority of the samples purchased community products as mementos through direct
purchase channels at the community on weekends, taking into account the quality of
the products (Saturday-Sunday). The majority of the sample pays with cash and costs,
and most of the time in the range of 100 to 300 baht. Part 3 the customer satisfaction
with 1) Product 2) Price 3) Channel of Distribution 4) Promotional Marketing are at a
high level overall.

From the research, further analysis of the recommendations from the consumer
questionnaire on the marketing mix of Ban Laem Homestay Community Enterprise
Nakhon Si Thammarat Province revealed that 1) the product is not yet well known, thus
additional advertising or public relations is recommended to make it more accessible
2) there are still few direct distribution channels; more distribution channels should be
added through Platform Internet 3) items are intriguing, but additional information about
the history of the products is needed to boost the appeal of the products to outsiders

who have never visited a community enterprise.

Keywords: Community Enterprise, Marketing Mix, Community Products
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