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Factors affecting decision making of buying used cars of consumers

in Songkhla Province.
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ABSTRACT

The objectives of this research were to study 1) To study personal factors affecting
decision making of buying used cars of consumers in songkhla province 2) To study marketing
mix factors affecting decision making of buying used cars of consumers in songkhla province 3)
To study Other factors affecting decision making of buying used cars of consumers in songkhla
province. The sample group is 400 consumers who decide to buy used cars in Songkhla province.
Data were collected by using a questionnaire as a data collection tool. The statistics used in the
data analysis were frequency, percentage, mean, standard deviation, F-test, and Chi-Square
statistics. The results showed that Most of the respondents were female. Age between 26 - 30
years old, single, private employee/company employee and have an average monthly income of
10,001 — 20,000 baht. and most of the sample group decided to buy used cars in the category
of passenger cars not more than 7 people, namely sedans, brand TOYOTA cars at car prices
200,001 — 300,000 baht and for the purpose of using in daily travel.

The results of hypothesis test show that 1) status occupation and average monthly income
affect consumers' decision to buy used cars in Songkhla Province. different statistically significant
at 0.05 2) Marketing mix factors affecting decision making of buying used cars of consumers in
songkhla province (car type) (Objective of purchasing a car) No difference, as for (car brand) and
(car price) were significantly different at 0.05 3) Other factors affecting decision making of buying
used cars of consumers in songkhla province (car type) was not different, as for (car brand) (car

price) and (Objective of purchasing a car) were significantly different at 0.05.

KEYWORDS: Decision Making, Used Car
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