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The Integrated Marketing Communications Affecting on Service Decisions in

Foodland Supermarket Terminal 21 Korat Shopping Mall
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ABSTRACT

The purposes of research were to study to compare between the population and the

decisions to use the service in Foodland Supermarket Terminal 21 Korat and to study the



integrated marketing communications effect on service decisions making in Foodland
Supermarket Terminal 21 Korat Shopping Mall. There are 2 independent variables 1)
demographic factor 2) integrated marketing communication factor. And dependent variable is
decision making. The samples of this study were totally 400 consumers who have used the
service in Foodland Supermarket Terminal 21 Korat Shopping Mall. The questionnaires were
used as tool for data collecting using convenient or volunteer sampling method. The statistical
analysis used in data analysis by using statistical computer software for a social study were
frequencies distribution, percentages, mean, standard deviation and One-way ANOVA: t-test
and f-test for testing the hypothesis.

The result of this research shown that most of the respondents were female, aged
between 20-30 years old, single, bachelor degree, company employee and average monthly
income of 10,001 — 20,000 baht. Demographic factors such as gender, age, status, education,
occupation and income, there were no significant difference at 0.05 level. In the field of the
integrated marketing communication, it was found that there was a significant effect on the
service decision making in Foodland Supermarket Terminal 21 Korat Shopping Mall. The
sample group put the first priority on Personal Selling. Next, the sample group will focus on

Sale Promotion, Advertising, Public Relation, And Direct Marketing is the last one, respectively.
Keywords: Foodland Supermarket, Integrated Marketing Communication, Decision Making
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