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ABSTRACT

This research study with the objectives 1). To compare of personal
characteristics factors affecting the decision to purchase a village housing estate case
of Home Garden Ville Suranarai1 2). To study the factors of marketing mix that affect
the decision to purchase a village housing estate case of Home Garden Ville Suranarai
1. Using Convenience Sampling, 385 people using questionnaires as a tool to collect
data The statistics used in the analysis were frequency, percentage, mean and standard
deviation. Hypothesis testing with statistics, t-test, one-way ANOVA by LSD method and
multiple regression analysis

The study indicated that 1. Comparative results Personal characteristics factors
include age, monthly income Affects the decision to purchase a village housing estate
case of Home Garden Ville Suranarai 1 is different with statistical significance at the
level of 0.05 was significantly different 0.05.

2. The results of the study of marketing mix factors affecting the decision to
purchase a village housing estate case of Home Garden Ville Suranarai 1 found that
overall, the average score was at a high level. The first three to be assessed were
price, physical characteristics. and products, respectively. The results of the study at the
level of purchasing decisions Perceived needs the first priority, followed by the
evaluation of alternative purchase decisions. behavior after purchase information search

and the final assessment of alternatives.

Keywords: Decision making 1, Housing 2, marketing mix 3
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