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New concept marketing factors affecting the decision-making process of online

food ordering of consumers in Muang district Nakhon Ratchasima Province
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Abstract

A study of new concept marketing factors affecting the decision-making process of
online food ordering of consumers in Muang district Nakhon Ratchasima Province have a
purpose 1) Study the marketing factors of new concepts in online food ordering among
consumers in Muang District Nakhon Ratchasima Province 2) Study the decision-making
process of online food ordering of consumers in Muang district Nakhon Ratchasima Province
and 3) To study the new conceptual marketing factors that affect the decision-making process
of online food ordering of consumers in Muang district Nakhon Ratchasima Province. It is a
quantitative research by using a questionnaire as a study tool. The sample consisted of 385
consumers who had ordered food online in Muang District, Nakhon Ratchasima Province. The
statistics used in the data analysis were frequency distribution, percentage, mean, standard
deviation and Multiple Regression Analysis. The results of found that

1. Marketing factors for new concepts in online food ordering for consumers in Muang
District Nakhon Ratchasima Province, as a whole, gave a high level of opinion. When
considering each aspect, it was found that the communication aspect Put the highest opinions
first. The opinions were given at a high level, followed by convenience in purchasing, cost and
demand. The opinions were given at a high level, respectively.

2. Consumer decision making process of online food ordering in Muang district Nakhon
Ratchasima Province, as a whole, gave a high level of opinion. When considering each aspect,
it was found that the awareness of the problem Put the highest opinions first. The opinions
were at a high level, followed by the purchase decision. behavior after purchase Alternative
assessment and information search The opinions were given at a high level, respectively.

3. New concept marketing factors together predict the decision-making process for
online food ordering The decision coefficient (R2 = 0.697) was 69.70% by the new concept
marketing factor. The communication aspect (B = 0.889) was the factor that affected the
decision-making process of online food ordering the most, followed by cost (B = -0.068),
convenience of purchase (B = 0.040), and demand. (B = -0.029), respectively. New concept
marketing factor On the communication aspect, an increase of 1 unit had a positive effect on
the online food ordering decision-making process, a decrease of 0.959 units with a statistically

significant level of 0.05.

Keywords: New concept marketing factors, Decision-making process, Online food ordering
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