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Abstract

This research aims to Study on Purchasing Intention Souvenir Product of
Korean Idol Group BTS of Consumers in Mueang Nakhon Ratchasima by personal
information and Perceived Values Affecting Intention on Purchasing Intention Souvenir
Product of Korean Idol Group BTS of Consumers in Mueang Nakhon Ratchasima. It is
quantitative research. The online questionnaire was used as a tool to collect 385 data
sets and using the data obtained for statistical analysis according to the objectives of
the statistical program. The statistics used in data analysis are Frequency, percentage,
mean, standard deviation, Independent Samples T-test, One — Way ANOVA statistics

and multiple regression analysis.

The results showed that most of the samples were female, Age 21-30,
graduated with bachelor's degree, and most of them working in the private company
with a monthly income between 20,001 — 30,000 baht. Demographic factors such as
gender, age, status, education, occupation and income, there were no significant
difference at 0.05 level. Perceived Values Affecting Intention, it was found that there
was a significant effect on Purchasing Intention Souvenir Product of Korean Idol Group
BTS of Consumers in Mueang Nakhon Ratchasima. The sample group put the first
priority on Brand loyalty, Brand association, Brand awareness, Brand quality,

respectively.

Key Words: Perceived Values, Purchasing Intention, BTS
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