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Abstract

This study the Marketing Mix Factors Affecting decision making process Using electric
cars by electric car consumers in Thailand. The Quantitative research. The data was collected
by using questionnaires from the sample Electric vehicle users in Thailand were 385 people The
statistics used in the analysis of frequency, percentage, mean and standard deviation. The
hypothesis was tested with T-Test, One-way ANOVA, and Multiple Regression Analysis.

The results showed that the Marketing Mix Factors Affecting decision making process
Using electric cars by electric car consumers in Thailand. Overall was at a high level.
(X=4.16,3.D.=0.99)when considered each aspect specifically, Product was at a high level
(X=4.16,5.D.=0.99)the lowest average, Physical Evidence was at a high level (X=3.63,
S.D.=1.38)The decision making process Using electric cars by electric car consumers in
Thailand Overall was at a high level (f:3.67,S.D.:1.51)When considered each aspect
specifically, Information Search was at a high level (X=3.83,5.D.=1.47) the lowest average,
Problem Recognition was at a high level (X=3.59,S.D.=1.53)Comparison of Individual Factors
Affecting Decision Making Process of Electric Vehicles of Electric Vehicle Consumers in Thailand
Found that by Sex, Age and Occupation, overall and each aspect were not significantly different.
By Education and Income There was a statistically significant difference at the 0.05 level. The
Marketing mix factor of 2 variables, Price(f = —0.286)and Place(f = 0.281)Affects the
decision-making process to use electric vehicles of electric vehicle consumers in Thailand.

significantly at the 0.05 level.

Keywords : Marketing Mix, Decision, Electric cars
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