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Abstract

A Brand image affects brand loyalty of Mee Korat five-star brand of consumers in
Nakhon Ratchasima Province. The objectives were 1) for personal factors of consumers, 2) to
study brand image, 3) to study brand loyalty, and 4) to compare brand loyalty of five-star instant
noodles of Korat. Classified by personal factors and 5) to study the brand image affecting brand
loyalty of the Mee Korat five-star brand of consumers in Nakhon Ratchasima Province. It is a
quantitative research. by using a questionnaire as a study tool The sample group was people in
Muang District. Nakhon Ratchasima Province, who used to buy half-finished Korat Mee-Korat
brand, amounted to 400 people. The statistics used in the data analysis were frequency
distribution, percentage, mean, standard deviation, t-test, F-test (One-way ANOVA), and
analysis of multiple regression equations; The results of the study found that

1. Individual factors of the sample Most of the respondents were female (67.20%) and
32.80% male. They were under 30 years (51.50%), followed by age between 30-40 years
(27.80%), single (59.00%), followed by married (32.00%). Their education was at a bachelor's
degree 61.00 percent, followed by 25.50% below a bachelor's degree, 28.70% working as an
employee of a private company, followed by a personal business/trade, 20.0% having lower
average monthly income. 20,000 baht, 54.0%, followed by 20,000-30,000 baht, 28.70%,
respectively.

2. The brand image of the five-star instant noodles Korat among consumers in Nakhon
Ratchasima province gave their opinions at a high level (Y= 3.73). Put the highest opinions
first. The opinions were at a high level (Y=3.81), followed by the level of liking towards brand
linkage (Y=3.77), brand identity (Y=3.80) and type of connection. Linked to the brand (Y
=3.68) by giving opinions at a high level, respectively.

3. The brand loyalty of the five-star instant noodles of Korat consumers in Nakhon
Ratchasima province gave their opinions at a high level (Y= 3.60) when considering each
aspect. Put the highest opinions first. The opinions were at a high level (Y=3.72), followed by
the intensity of likes (Y=3.68), the presence (Y=3.56) , the special reflection (Y=3.54) , and
the participation aspect. in defense (Y=3.50) with high level of opinion, respectively.

4. Comparison of brand loyalty of five-star instant noodles of Korat consumers in
Nakhon Ratchasima Province Classified by personal factors, it was found that the age was
different. Loyal to the brand of the five-star instant noodles, different in terms of sponsorship or
word of mouth and participation in protection. In addition, different levels of education Loyal to

the brand of the five-star instant noodles korat, different in terms of participation in protection.



Loyal to the brand of the five-star instant noodles, different in terms of sponsorship or word of
mouth and participation in protection And the average monthly income is different. Loyal to the
brand of the Five-Star Mee Korat brand is different in terms of identity. statistically significant at
the 0.05 level

5. An analysis of brand image affecting brand loyalty of the five-star instant noodles
Korat of consumers in Nakhon Ratchasima found that the decision coefficient (R2 = 0.793) was
79.30 percent. Brand identity (X,) (B = 0.392) was the factor that most affected the brand
loyalty of the Five-Star Instant Mee Korat, followed by the level of connection preference. Brand
linkage (X,) (B = 0.285), brand link strength (X;) (B = 0.217) and brand linkage type (X,) (B =
0.090), respectively. that also found brand image Types of brand affinity (0.081), brand affinity
(0.276), brand affinity (0.224), and brand identity ( 0.376) positively affects the brand loyalty of
the five-star instant noodles of Korat consumers in Nakhon Ratchasima. Statistically significant

at the .05 level
Keywords: Brand image, Brand loyalty, Mee Korat
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