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Factors affecting the decision of Non Performing Asset by customers of asset management

companies Bangkok Commercial Public Company Limited in Chiang Mai.
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Abstract

Research factors affecting the decision of buying non-performing asset by customers of
asset management companies Bangkok Commercial Public Company Limited in Chiang Mai.
The objective this time is (1) to study the behavior of buying non-performing asset by
customers. Asset Management Company Bangkok Commercial Bank Public Company Limited
in Chiang Mai (2) to study factors affecting the customers' decision buying non-performing
asset. The sample group used in the research was clients of asset management companies.
Bangkok Commercial Public Company Limited in Chiang Mai Province, consisting of 385
people gathering data by surveys conducted on their convenience. The tools used for collecting
data were questionnaires about factors affecting the decision to buy non-performing asset of
customers of asset management companies. The statistics used for data analysis were

frequency, percentage, means, standard deviation and the correlation analysis.
The result of the research showed that

Mixed marketing factors affected customers' decision to buy non-performing asset by asset
management found that the overall mixed marketing factors affected the decision to buy non-
performing asset of customers of asset management companies. Product and marketing
promotions had moderate relationship. There is a direction of positive relations at the statistical
significance of .01 levels. In terms of price and location there is a low level relationship. There

is a positive relationship direction at the statistical significance of .01 levels.

Keyword: Marketing Mix / Decision Making / Non-Performing Asset
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