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A Study of Motivation Influencing Behavior of Savings Lottery Buyers

Government Housing Bank in Chiang Mai Province
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Abstract

A study of motivations influencing behavior of savings lottery ticket buyers The
Government Housing Bank in Chiang Mai Province Objectives 1) to study the motivation
affecting consumer behavior. of buyers of savings lottery tickets Government Housing

Bank in Chiang Mai and 2) to study the factors of marketing ingredients affecting



consumer behavior of savings lottery buyers. The Government Housing Bank in Chiang
Mai Province was a sample group. Users of Government Housing Bank in Chiang Mai
area The instrument used in this study was a questionnaire using a questionnaire as a
data collection tool. The statistics used in the data analysis were frequency distribution,
percentage, mean, deviation. and inferential statistical analysis The results showed that
1) motivation factors were positively correlated at high correlation. with consumer
behavior of buyers of savings lottery tickets Government Housing Bank in Chiang Mai
Province There was a statistically significant correlation at the 0.05 level and 2) the
marketing ingredient factors had a high level of positive correlation. with consumer
behavior of buyers of savings lottery tickets Government Housing Bank in Chiang Mai

Province with a statistical significance at the 0.05 level
Keywords: motivation, buyer behavior, savings lottery
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