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Regression
Model Unstandardized | Standardized t p

Coefficients Codfficients

B Std.Error Beta
FINATUHAAN W 0.153 | 0.161 0.087 1.221 | 0.040*
I2WATRIIAN 0.074 | 0.114 0.057 0.576 | 0.453
FINATHIAINNINL 0.104 0.127 0.075 0.816 | 0.491
NAWFILFINNIAAA 0.083 | 0.136 0.062 0.622 | 0.349
S')&l(;f’mqﬂﬂa 0.206 0.175 0.094 1.383 | 0.038*
SINAIMATELIBANT 0.084 0.139 0.059 0.560 | 0.634
FINAMANBWHENNSATN | 0.174 0.158 0.088 1.266 | 0.044*

*STAUREAIAUNIRAANIZAL .05
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(Model Summary)

Model Summary

Model R R Square Adjusted Std. Error of
R square the Estimate
1 0.512 0.263 0.148 0.880
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