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ABSTRACT

This independent study is on the motivational factors for choosing the service of freight
forwarding company of people in Phitsanulok Municipality, Phitsanulok Province during the
COVID-19 outbreak situation. It is a quantitative study conducting survey research with a sample
of 400 respondents who used a questionnaire as a research tool, and descriptive statistics were
analyzed using the percentage and mean to describe the characteristics of the data from the
questionnaire and Standard Deviation (SD), analysis. Inferential statistics were applied to test the
hypothesis with a T-Test and One-way ANOVA was used to test the differences of individual
factors with the motivational factors for choosing the service of freight forwarding company during
the COVID-19 outbreak situation. The results showed that the overall factors for choosing the
service of freight forwarding company is high. It was found that the first priority was the motivation
generated by the product. The opinion was at a high level, followed by motivation caused by
reasons. Incentives generated by patronizing the store were in a moderate level of opinion, and
the last factor is emotional motivation. The hypothesis testing results showed that People in
Phitsanulok Municipality, Phitsanulok Province with different gender, ages, and occupations have
different opinions on the motivational factors for choosing the service of freight forwarding
company during the COVID-19 outbreak.The overall motivational factors for choosing the service

of freight forwarding company of people in Phitsanulok don’t have relevant differences.

Keywords : motivational factors , motivation , service of freight forwarding
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