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ABSTRACT

The purposes of this research included the following: (1) To study the personal
factors of the sample including gender, age, status, education, occupation and income. (2)
To study the decision making process for purchas digital GSB lottery through MyMo
application of of Government Savings Bank, Sri Samrong branch Sukhothai customers. (3)
To study the relationship beetween personal factors of the Government Savings Bank, Sri
Samrong branch, Sukhothai customers and the decision process for purchas digital GSB
lottery through MyMo application. And (4) To study the personal factors differences of the
Government Savings Bank, Sri Samrong branch, Sukhothai customers and the decision
process for purchas digital GSB lottery through MyMo application. The samples are
Government Savings Bank, Sri Samrong branch, Sukhothai customers 300 people. This
research uses a quantitative research methodology. The tool for data collection is
questionnaire. Use frequency, percentage, mean, standard deviation, and data comparison
test (Chi-Square).

The study revealed these results:

1) The majority of the samples were 160 women (53.3%.), 30 — 44 years old 113
people (37.7%), marital status 195 people (65%), bachelor's degree 151 people (50.3),
occupation are bureaucrat or state enterprise employee 101 people (33.7%) and monthly
income 40,001 — 50,000 baht 73 people.

2) The decision making process for purchas digital GSB lottery through MyMo
application of of Government Savings Bank, Sri Samrong branch Sukhothai customers are
highest level. (X = 4.48, S.D. = 0.21)

3) Personal factors of the Government Savings Bank, Sri Samrong branch,
Sukhothai customers not relationship with the decision process for purchas digital GSB
lottery through MyMo application.

4) The differences personal factors of the sample including age, status, education,
occupation and income not affect the decision process for purchas digital GSB lottery
through MyMo application. Except the gender factor, this factor affect the decision process

for purchas digital GSB lottery through MyMo application.

Keyword: The decision making process, MyMo application, GSB lottery
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